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The Challenge

O

The average cost of bringing a product to the
market is about $106 million of which 50% is
used to drive adoption
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Showing the right evidence to
every stakeholder

) ) Convincing doctors, hospital
&'¥” management and health insurers
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Intuitive and easily adjustable to
@ different settings
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It accelerates market adoption:
EHEJ Saving up to 7 million dollars!
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Modules

Platform for
company BDx

The modules show:

» Effectiveness (statistics)

* The cost-effectiveness of the product

» Budget-impact

* Return-on-investment for hospitals

* Impact on resource use (including
Personnel)
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Adjust the sensitivity and specificity of the new test
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https://login.medipanalytics.com/
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Dr Tim Govers

Our team is made up of people with expertise in Health
Technology Assessment, Biotech, Data-analytics, A.l. and
Software development

A personalized healthcare
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Come visit us at:
Noviotech Campus
Building A,

room 1rs.07/

Please don't hesitate to reach
out to us to schedule a meeting
or ask any questions.

info@medipanalytics.com
www.medipanalytics.com
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Q4 Prostate platform launch

How to successfully launch the product?

-Love to hear experiences from the network
with launching their products.

-How to best spend the budget:
-Social Media
-Digital advertisement
-Congresses
-Cold calling
-other?
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